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Why marketing matters

● To build long-term interest in your program 

requires regular and consistent 

communication

● Not all learners have had positive 

experiences with past learning programs

● Learners need to be communicated about 

the benefits of participation - it’s not always 

obvious! 



Tip #1: “Why” is more powerful than “what” 
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Creating your “why”
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Tying objects to benefits



Tip #2: Building a learning village: the value of 

your champions 

■ Involve champions early in your 

elearning program rollout

■ Have champions demonstrate the 

learning management system and 

courses

■ Include champion testimonials and 

stories in your marketing

■ Encourage champions to share 

objectives and benefits of 

elearning with new hires



Tip #3: Brand your initiative
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Tip #4: Communicate early and often
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Promoting your program 

■ Pre-launch email

○ State goal of program

○ Share key information including who, what, when

○ Explain next steps and contact information
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Promoting your program 

■ Pre-launch email

○ State goal of program

○ Share key information including who, what, when

○ Explain next steps and contact information

■ Launch email

○ List of courses and descriptions to get started

○ How to access courses

○ Where to find help

○ How to give feedback



Continued communication

Ideas to market your initiative

■ Email

■ Course of the week/month

■ Testimonials

■ Articles

■ Social media posts



Tip #5: Make a splash
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Tip #6: The power of the preview

Promoting your program 

■ Course preview makes learners excited about 

what to come

■ What to expect in the course - eliminate fear factor



Tip #7: Make it fun!



RECAP
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Questions?



Thank you!
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