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Unique Promise of Value
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CommodityBrand

Sales: 
Transactional

1 2

3 levels of brand success

Fans Promoters

Commodity:	
Meets	the	need

Customized:	
Delivers	extra	value

Branded:	
Creates	a	unique	
experience

Clients

Undifferentiated Distinguished

Decisions	Makers:

Offering:

You: Marketing:	
Relational

Branding:	
Attractive
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Authenticity

FeedbackIntrospection

What’s your 
promise?
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Eliminate the ‘F’ word

F_ _ _I NEXFear Fail Fake
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Best
Outstanding
Exceptional

Extraordinary
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Differentiation

DifferentSame

What makes you 
unique?
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What’s the 
difference?
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Compelling?
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•Ditch
•Old thinking old results

Get uncomfortable and take risks.

Eliminate mindsets, bad habits, toxic people

Take a 9-minute branding action daily.

TextDITCHFocus
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What do you 
 want to be  
known for?
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What do people
think
YOU?ab
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The Personal Branding Survey

bit.ly/360New      Coupon Code: SUPERSTAR      Expires: Oct. 15, 2019 
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If you don’t show 
up in Google, 

do you exist?
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DIGITAL
FIRST
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Primacy
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Anchoring
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LinkedIn as your 
first impression

Professional
Big
First
Google friendly
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but first…

Mindset  
Reset
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Social Branding Program
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careerblast.tv/linkedinquiz
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Headline

Social Branding Program
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Headline

Title/Co. Keywords Zing!
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Summary
(About)

Social Branding Program
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Your summary
‣Use the 1st person 
‣Start with a bang 
‣Use as much space as you need 
‣Add two elements 
‣ AKA/Common Misspellings: 
‣ Specialties: 
‣Add multimedia
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Start with a Bang
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Start

with


a

Bang

1 Purpose

2 Promise

3 Punctuated list

Passion  5

Point in time  4

Provocative phrase  6
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3 Punctuated list

“Passion Catalyst; Motivational Agent; Seasoned 
executor with an entrepreneurial spirit; Firm believer 
in delivering platinum courtesy every single day. I 
spend my days making sure our talent has the skills, 
support and sparkle they need to be the best in the 
industry…” 
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5 Passion

“I love switching on light bulbs with people – 
facilitating those ‘aha moments’ that change 
mindsets and open up new possibilities. My passion 
is all about helping people, teams and organizations 
figure out where they are, where they want to be…”

Social Branding Program
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Skills
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Groups

Social Branding Program
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Visual
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Brand ID

Visual 
YOU

Headshots

PicturesVideo
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Social Media Profiles
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Imagery
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You in Action
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Passions/Expertise
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ColorColor
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Color

Color

Color

Get your complimentary background

 

careerblast.tv/linkedin-backgrounds

Copyright 2000-2017 Reach Personal Branding, 
William Arruda. All Rights Reserved. 

Headshot
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Social Branding Program
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Upload your headshot
• Select your photo
• Name your photo YOURNAME.jpg
• Upload it to your profile
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Vision
Purpose Is video 

right for 
me?

Am I – or could I become - comfortable in front of a camera?  

Are the people I regularly work with (my team, clients, business 
partners) not co-located with me?

Do I often have complex information or stories to share?

Would I like my communications to stand out from other coaches?

Do I often sell products, ideas, concepts or plans?

Would my audience prefer video to written communications?

Am I more skilled at speaking/presenting than writing?

Do I prefer speaking/presenting to writing?

Am I looking to build my thought-leadership/become known as a subject matter expert?
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Video 
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Social
YOU



2019. Copyright Reach Communications Consulting, Inc. All rights reserved.

Your 
preferred 
media

Where 
your 
audience 
lives
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Will this be valuable to my target audience?

Effective communications…

Reach	your	target	audience	(medium)	
Deliver	value	
Exude	your	brand	(style,	personality)	
Express	your	POV	
Involve	your	community	(references,	quotes)	
Position	you	for	what’s	next	
Have	viral	potential	
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Update

Social Branding Program
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Create

Social Branding Program
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600-1,200 words minimum
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Evaluate

Social Branding Program
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Measure your success
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Curate

Social Branding Program
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Don’t be fine. 
Be 

EXTRAORDINARY! ?Q&A
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 THANK 
YOU!!!


