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Learning Trends AGENDA

• Digital Learning

• Micro-learning

• Adaptive Learning

• Augmented and Virtual Reality

• Corporate MOOCs
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• Digital learning means bringing learning 
into work

• It is not a type of learning but a way 
of learning

Digital Learning
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• Micro-learning uses short learning 
bursts instead of one-hour online 
courses

• How long will it take me to 
complete this learning?

Micro-learning



Micro-learning ATD RESEARCH
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Flash CARDS
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Flash CARDS
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iPhone TIPS
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Short COURSES

• Improve customer interactions 

by better positioning products

• Quick bursts (3 to 5 minutes) 

of learning to fit the audience

• Branded to market training 

• Templated approach for speed 

to market
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• Adaptive learning is an 
education technology that 
can respond to a student's 
interactions in real time by 
automatically providing the 
student with individual 
support

Adaptive Learning
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Different Types of Learner-Centric APPROACHES
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1. Differentiated 2. Personalized

3.  Adaptive

Preset categories 

aligned to different 

learner job roles

Rule-based, decision 

tree-driven, based on 

learner input

Data-driven, based on 

learner performance 

and  confidence



Adaptive Learning PLATFORM
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Personalization
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Do you work in the Legal Department?

Welcome to the Antitrust and Fair Competition course. Answer the questions below to get a 

personalized learning path through the course that’s based on what you need to know.



Personalization
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ANTITRUST AND FAIR 

COMPETITION:



Adaptive TESTING
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• A real-time view that has 
been enhanced, or augmented, 
by overlaying virtual 
information.

• Opens up a whole new world of 
training opportunities

Augmented and Virtual Reality



Amazon’s New Augmented REALITY 

19



20



AR STATISTICS

60% to 70% of people see clear benefits in 

using AR in their daily life and at work, according 

to ISACA.  At work, 69% saw the devices being 

used for workplace training, 65% thought they 

could be used to improve safety, and 63% thought 

they could be used for product demonstrations. 
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Source: ASU and Knewton evaluation



• Part of a new choice of modalities 

to supplement ILT, VILT, WBT, and 

blended learning

• On-demand

– OR 

• 100% online, asynchronous 

but time bound 

• High learner satisfaction 

Corporate MOOCs
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Learning EXPERIENCES
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https://gpstrategies.intrepidagile.com/class/gp-customer-forum/


Example MOOC
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WEEK 1:  Pre-Activities
Week 2:  Launch Event
Week 3:  MODULE 1

Manage Yourself
Week 6:  MODULE 2

Work With Others
Week 10: MODULE 3

Be Future Ready
Week 12: Celebration

Technical SupportLeaderboard Meet Up

1500

YOUR ACTIVE ASSIGNMENTS
• Set up your profile
• Send one posting about yourself 

and one strength 
• Make a connection with 2 other 

people in your cohort
• Watch the X-model video

Program ScheduleWEEK ONE: Virtual Kick-Off Assignments

VIEW CONTENT VIEW CONTENTMY ASSIGNMENTS

Transforming Performance    
Management



MOOC – Influence & NETWORK
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Mission:
Influence Analysis Grid

The Power of Network

INTERVIEW: 7 minutes

Use what you learned through 
the Communication Styles 
Webinar and accompanying 
reading material to describe the 
working styles of everyone in 
your network map.

Build Your Network

ACTIVITY: 25 minutes

Download map

What Profile Would you 
Like to Work Better With?

DISCUSSION: Forum Question

4 Working Styles

Webinar: 20 minutes



TOOLS
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https://app.practice.xyz/login?redirectPath=/organizations/21/groups
file:///C:/Users/arollins/Documents/Customer Forum/Customer Forum 2017/Mobile COach/GP_Customer_Forum_Mobile_Coach_Script_Example.docx
https://gpstrategies.intrepidagile.com/class/gp-customer-forum/
https://my.zap.works/zapcodes/
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