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Be Influential & Indispensable

Marie Zimenoff

Three Steps to Building Your Brand on LinkedIn
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‣ Background

‣ The process

‣ Context: Setting the Scene

‣ Unexpected LinkedIn Advice

‣Step 1: Content

‣Step 2: Contacts

‣Step 3: Career

Agenda
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‣ ‘Me Too’ 
‣Best Kept Secret 
‣Passive vs. Active
‣No Targeting
‣Binary 
‣ Incongruent

Most Profiles Don’t Work!
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Setting the Scene

‣ Personal branding basics
‣ The role of your online brand
‣ The Three Cs of LinkedIn
‣ Content
‣ Contacts
‣ Career
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What is a Brand?

Unique Promise of Value
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Source: Millward Brown
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The History of Personal Branding
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A Corporate Talent Strategy

William 

Arruda
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Universities
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Why?

The world of work 

has changed 

forever!
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DITCH. DARE. DO!
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DITCH.
A mindset or habit 

you need to 

eliminate.
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DARE.
A risk you need to 

take.
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DO!
A task you must 

accomplish.
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Promise

Peers

You

Target 

Audience

What’s Your Brand?
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CommodityBrand
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The Reach 1-2-3 Success!™ 

Process 

EXTRACT

EXPRESS

EXUDE
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Benefits

‣ Self understanding
‣ Visibility and presence
‣ Differentiation
‣ Control
‣ Wealth
‣ Achievement
‣ Fulfillment
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Promise

Authenticity

‣ Internal Perspective

‣External Perceptions

What’s your?
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What dopeople

thinka
b
o
u
t

YOU
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The Personal Branding Survey
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Compelling

Relevance

‣Your target audience

‣Decision makers and influencers

What makes you
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Unique
Differentiation

‣Know what you have in common

‣Know what makes you stand out

What makes you
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What’s the Difference?
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‣ Credibility

‣ Virtual world

‣ Visibility

‣ Real world

Become Known and Get Found
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Articles/White 
Papers

Blog Public
Speaking

Social Media

Book

Internal
Communications

Volunteering

POV

Your Communications Wheel
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“You Can’t 
Spell Brand
Without the 

Letter C.”
William Arruda

The Three Cs of Branding
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If you don’t show      

up in Google, 

do you exist?
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DO!
Google yourself 

regularly.
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Volume

DiversityPurity

Relevance

Validation

Five Measures of Online 

Reputation
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DIGITAL
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Primacy
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Anchoring
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Branded Content

‣ 3D Branded bio

‣ Headshot

‣ Thought-leadership content

‣ Interviews

‣ Blog posts/Comments

‣ Articles
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Social Networking Sites

Thought-Leadership Sites

Your Web 

Site or Blog

Personal Portal

Volume and Relevance
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Vanity Names Keywords

Get High

RankingDirect People

Purity



Copyright 2000-2016. William Arruda/Reach. All Rights Reserved.

Your headshot Video

ImagesReal-time

Content

Diversity
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Recommendations Testimonials

Google AlertsSharing

Validation
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‣Recommendations

‣Endorsements

Validation
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Copyright 2000-2013 Reach Personal Branding,
William Arruda. All Rights Reserved.



Copyright 2000-2016. William Arruda/Reach. All Rights Reserved.

Managing Your Brand 
Environment

YOU
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Deep 

Dive
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Why LinkedIn?

‣Over 380 million members

‣Professional

‣Used for research

‣Shows up at the top of a Google 
search
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Why Your Company Needs You to 

Be a LinkedIn Expert

‣Branding

‣Visibility

‣Personal Growth

‣Revenue/Business Development

‣Leadership
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Content
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B
e

Why?

SECRETIVE
Why?

Update Your Profile in Private

‣ Update your profile in private

‣ Don’t alert your contacts to every 
little change you make
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Under Account/Settings > Privacy Settings

51

Under settings: On the right side of your profile:
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B
e

Why?

HEADSTRONG

‣It’s the first thing viewers see

‣It helps you get found

Make Your Headline Compelling and 
Use Keywords



Copyright 2000-2016. William Arruda/Reach. All Rights Reserved.

Your Headline

Title Keywords Zing
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B
e

Why?

OPINIONATED

Express Your POV to Stand Out

‣ People are interested in people with a 
point of view

‣ If you try to please all the people, you 
usually appeal to none
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DARE.
Take a stand.
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B
e

Why?

IN THEIR FACE

Face Front or Into Your Content

‣Your headshot helps people connect with you

‣Looking away from your content sends a 

subtle message that you don’t endorse it
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Branding Your Summary

‣ 1st or 3rd person?

‣ What to include?

‣ 3D
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B
e

Why?

GREEDY

Use Every Bit of Space

‣ Convey a complete brand picture

‣ You need to repeat keywords as much as 
possible so you can be found
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DITCH.
Ditch the resume 

mindset.
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B
e

Why?

AN IMPOSTER

Make it Easy for People to Find You

‣ Make sure you’re found when people are 
looking for you 

‣ Not everyone knows how to spell your 
name
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B
e

Why?

A CLONE

Don’t Limit Yourself to One Description 
per Job

‣ Get more space to talk about your 
accomplishments
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B
e

Why?

LIMITED

Know What You Want to Be 
Known for

‣ Personal branding requires focus

‣ Being a jack-of-all-trades is the opposite 
of branding
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DO!
Know your keywords 

and use them 

repeatedly.
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B
e

Why?

UNGRATEFUL

Only Accept Endorsements for 
Key Skills

‣ You want to be known for a few things 
not a hundred

‣ The fewer skills for which you’re 
endorsed, the stronger your brand
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DARE.
Have the courage to 

delete 

endorsements.
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B
e

Why?

Copyright 2013. William Arruda and Reach Personal Branding. All Rights Reserved.

A SOCIAL CLIMBER

Get Recommendations for 
Respected Leaders

‣ Brand association
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DARE.
Reach out to 

senior leaders.
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B
e

Why?

EGOTISTICAL

Make Your Public URL:
www.linkedin.com/in/yourname

‣ This makes it easy to send people 
directly to your profile

‣ It shows you’re LinkedIn savvy
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Contacts



Copyright 2000-2016. William Arruda/Reach. All Rights Reserved.

B
e

Why?

SELF ABSORBED

Don’t Send Contact Requests 
Until Your Profile is Stellar

‣ People will make a decision about you 
based on the current state of your 
profile
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DO!
Have patience.
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B
e

Why?

PROMISCUOUS

Say ‘YES’ to All Connection 
Requests

‣ Get found in more searches

‣ See full profiles of more people
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The Scale
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Planned
Serendipity
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B
e

Why?

FORWARD

Customize Your Connection 
Requests

‣ It makes it more likely they will connect

‣ It sets you apart from the masses

‣ It shows you actually care about connecting
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B
e

Why?

OPPORTUNISTIC

Join Targeted Groups

‣ You can then contact directly.

‣ They will likely connect because of the 
common group

‣ You can avoid upgrading to premium
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B
e

Why?

A GROUPIE

Join the Maximum Number  of 
Groups

‣ It gives you access to the most people

‣ It gets you noticed by more people
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B
e

Why?

FRUGAL

If Needed, Get Premium for Just One 
Month

‣ Send Inmail to important contacts

‣ Don’t waste money on long-term 
membership
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B
e

Why?

A FOLLOWER

Follow Relevant News (influencers, 
channels) and Companies

‣ Stay on top of what’s happening

‣ Show viewers what interests you
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B
e

Why?

STINGY

Only Recommend People  You 
Respect

‣ It’s not only who endorses you but who 
you endorse that says something about 
your brand
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DARE.
Say no 

(in a nice way).
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Career
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B
e

Why?

VERBOSE

Blog with LinkedIn

‣ Easily share long-form content

‣ Built in audience 

‣ Increase visibility
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SlideShare

‣ LinkedIn owns 
slideshare

‣ Start with a 
presentation

‣ Copy the transcript

‣ Write your blog
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B
e

Why?

FLASHY

Integrate Multi-media into Your 
Profile

‣ Pictures are worth a thousand words

‣ Videos are worth even more

‣ Profiles with media stand out
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‣ The future

‣ Exudes 
branding

‣Differentiating

‣Complete 
communication

Video



Copyright 2000-2016. William Arruda/Reach. All Rights Reserved.

DARE.
Produce a video 

bio or thought-

leadership video.
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B
e

Why?

LAZY

Re-use Content to Enhance Your 
Profile

‣ Reinforce your brand message

‣ Increase the visibility of your thought-
leadership
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Article

Blog

List
Presentation

Video

Infographic

Whitepaper
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B
e

Why?

A SHOPLIFTER

Use Other People’s Content

‣ Build relationships with content creators

‣ Express your point of view

‣ Give value to your connections
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DO!
Be lazy – it’s good 

for your brand.
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B
e

Why?

A BACKGROUNDER

Add a Background

‣ Differentiation your profile

‣ Bolster your brand
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green

blue

yellow

purple

orange

red

So, what 

color is 

YOUR 

Brand?

YOUR

bit.ly/brandcolor
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A Gift for You

‣ Determine your brand color

‣ bit.ly/brandcolor

‣ Choose from the special backgrounds 

from Reach

‣ Enhance with tools like 

picmonkey.com or fotor.com

http://bit.ly/brandcolor
http://picmonkey.com
http://fotor.com
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B
e

Why?

DISORGANIZED

Re-order Content for 
Differentiation

‣ Make your profile stand out

‣ Emphasize what you want people to know 
about you
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B
e

Why?

FOUND

Direct People to Your LinkedIn 
Profile

‣ Put your LinkedIn URL in your email 
signature and on your resume

‣ Including your URL shows you’re up 
on current trends
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B
e

Why?

INVISIBLE

Do Your Sleuthing Under 
the Radar

‣ LinkedIn is great for researching others

‣ LinkedIn is an amazing source of talent

‣ You may not want people knowing when 
you’re researching them
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DO!
Toggle between 

anonymous and 

visible.
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Summary

‣ LinkedIn is your most 
valuable branding tool

‣ Start with your brand

‣ Keep it accurate and 
relevant

‣ Work it
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To Contact Me:

‣ marie@careerthoughtleaders.com

‣ @workwithpurpose

‣ linkedin.com/in/mariezimenoff

‣ www.careerthoughtleaders.com

‣ www.astrategicadvantage.com
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Thank

YOU!!!


